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( Start ) 



Accessing data in a first table that includes 

user identifiers, network addresses, and 
temporal information 



Accessing data in a second table that 

includes network addresses and 
corresponding category information 
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Creating a third table that includes user 

identifiers, category information, and 
temporal information 



Comparing that data for the users to existing 
profiles 



Associating the users with profiles 



Selecting marketing information regarding an 
item based on the user profiles 



Applying filter(s) 



Sending the filtered marketing information to 
the user 
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FIG. 3 
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